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Tell your story – the whole story –  
with a contributed article
Advertisers have valued the audience, reach and results they get 
by using Faith Today magazine for over 40 years. It’s a valuable 
direct channel that reaches more than 30,000 readers with every 
issue. But sometimes the message you want to communicate 
takes more space than a typical display advertisement.

Would you like to contribute an article that:
•	 explains a new initiative
•	 introduces a product
•	 celebrates an institutional anniversary
•	 outlines the work of your organization?

Faith Today offers a “sponsored content” option to help you 
share your good news with the evangelical Christian community.

Here’s a published full-page example by 
Wycliffe College in Faith Today’s Nov/
Dec 2019 issue (click on page for link). 

You provide approximately 500 words 
of body text, plus a headline, subhead, 
byline and photo and we do the rest! 

Imagine: We design a professional ad 
layout using your text and photo while 
preserving complete control over the 

final product. We will then publish your sponsored content page 
in Faith Today, giving our 30,000 plus readers (20,000 printed 
copies) an opportunity to read your message and learn what you 
want them to.
 
For no additional charge it will also appear on our free online 
library editions found at FaithToday.ca/digital and in our mobile 
apps (free downloads for Android and Apple devices). These work 
together to direct traffic to your webpages and to guarantee a long 
shelf-life and improve your reach to new audiences. 

A M E S SAG E  F R O M  W YC L I F F E  C O L L EG E

A
ndy Bannister is director of 
the Solas Centre for Public 
Christianity, a ministry 
based in Scotland, which 
communicates the trans-

forming truth of who Jesus is and 
empowers Christians to do the same. 
Previously director of RZIM Canada, he 
holds a PhD in Islamic studies and is 
author of the book The Atheist Who 
Didn’t Exist (or the Terrible Conse-
quences of Really Bad Arguments). In 
January, he will begin teaching a 12-
week online course at Wycliffe College 
(Toronto) titled Introduction to Christian 
Apologetics: The Art and Science of 
Christian Persuasion.

Patricia Paddey conducted the follow-
ing Q&A with Dr. Bannister, on the subject 
of apologetics.

For those who might be new to the notion 
of apologetics, what does the discipline of 
Christian apologetics encompass?
AB: Very simply, apologetics is all 
about giving a reason for the hope that 
we have (as 1 Peter 3:15 puts it). We live 
in an age where people increasingly 
have questions or objections to the 
Christian faith, and so if we’re to share 
the Good News of Jesus to a sceptical 
age, we need to be able to explain why 
we believe what we believe – and that’s 
apologetics. That’s the long answer. 
The short answer is that apologetics is 
simply persuasive evangelism. I often 
ask folks, “Would you like to engage in 
persuasive evangelism or unpersua-
sive evangelism?” Most people pick the 
first one – and that’s what apologetics 
is – persuasive evangelism.

When/where did Christian apologetics 
begin?
AB: In the New Testament. Look at 
Acts 19 where we find Paul in 
Ephesus reasoning and discussing 
with the Jews and Greeks for two years 
at the Lecture Hall of Tyrannus. As 
the Early Church then spread through 
the Greco-Roman world, we see 

Christian writers, and thinkers and 
preachers engaging the ideas of the 
day, responding to challenges and 
explaining the faith afresh for new 
audiences. So apologetics is as old as 
the Church!

Why is it still important to study apolo-
getics today?
AB: Because the moment somebody 
asks, “Why are you a Christian?” or 
“Why do you think that?” – or any 
question about the content of your 
faith – you’re going to need to be able 
to say something. Christians need 
apologetics to be able to persuade 
people, graciously and generously but 
rigorously, that Christianity is worth 
taking seriously.

How (and when) did you personally 
become interested in apologetics?
AB: It was through encountering 
Muslims on the streets of London in 
the late 1990s. My new Muslim friends 
asked me lots of questions and raised 
a ton of objections about my faith that 
I had no answers for. The search for 
answers quickly led to apologetics.

Can anyone learn to discuss their faith 
apologetically?
AB: Absolutely! One of the dangers of 
a technical word like apologetics is that 

it gives the impression that apologetics 
is only for those wired academically. 
But anybody can become a good 
apologist simply by finding the style 
that works for you. One of the basic 
tools I teach is how to ask good ques-
tions. Anybody can ask a question – my 
six-year-old does it brilliantly! Why 
are questions useful? Well, read the 
gospels and notice how often asking 
questions is one of Jesus’ main evan-
gelistic methods – he asks great ques-
tions, often responding to questions 
with questions. With a little practice 
anybody can learn to do the same. 

We live in an age where I find people 
are very open to spirituality and the big 
questions of life – while at the same 
time Christians seem increasingly 
afraid to speak up and talk about Jesus. 
But imagine if vastly more Christians 
felt able to talk to their friends, col-
leagues and neighbours in a natural, 
informed, friendly way about Jesus and 
the big questions of life. What amazing 
ways God might use us!

An interview with Andy Bannister

A DV E R T I S E M E N T

Learn more about Wycliffe College at:

 www.WycliffeCollege.ca
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www.WorldRenew.ca/Free-a-Family or call 1-888-WRLD-RNW

I
t’s morning and 58-year-old 
Yandie Sesay is sweeping in and 
around her home in a small, rural 
village in Sierra Leone. After 
cleaning she cooks a simple meal 

of rice for her family. Not too long ago 
this was all they would eat for the day. 

Like many people in this village, 
Yandie and her husband once worked 
as farmers, growing rice, groundnut, 
pepper, beans and palm trees. The 
fruit from the trees, when processed, 
produced palm oil used for cooking, 
and was a very important source of 
income for the family. The couple 
worked hard for their five children. 
Then tragedy struck. Yandie’s husband 
passed away in 2010 after suffering 
from severe stomach pain. 

“There was not enough to eat,” 
Yandie says. “My children helped 
however they could by pounding rice, 
processing palm oil and other farming 
activities. They also took care of me 
whenever I got sick.”

Yandie earned approximately $0.68 
Canadian (Le 5,000) per day at the 
weekly market selling crops, palm oil 
and other items. She knew she could 
earn more if she had better equipment, 
but felt trapped in a cycle of poverty. 

Recently World Renew, based in 
Burlington, Ont., began walking 
alongside this family. Compelled by 
God’s deep passion for people who 
suffer injustices, World Renew creates 
solutions for sustainable change by 
partnering with local churches and 
congregations. In Yandie’s village 
World Renew partnered with Christian 
Extension Services (CES), who met 
with village leaders and together they 
designed a program – the Sustainable 

Yandie has been able to increase palm oil 
production from 2 to 25 gallons per growing 
season.

Food for 
every table
Equipping Yandie’s family 
to break free from hunger

Agriculture and Food Security project 
– to train Yandie and 29 other farmers 
to grow more rice on their small plots 
of land. 

While the farmers waited for their 
crops to grow, CES organized the 
Village Savings and Loan program, 
pooling group savings to finance 
individual micro-business ventures. 
As these loans are repaid, others can 
start their businesses which provide 
goods and services to the community.

Yandie used her loan to purchase a 
55-gallon drum, pots, rubber bowls 
and other tools, which increased her 
palm oil business from producing 2 
gallons per growing season to 25 
gallons. Her older daughters have also 
learned to produce palm oil and are 
able to provide for their own families. 
Yandie is now making $2.00–$2.70 
Canadian (Le 15,000–25,000) per day 
and her family is eating two full meals 
a day.

Proceeds from her business have 
enabled her to replace the thatch roof 
of her house with a corrugated metal 
sheet, providing better protection 
from the rain. And she has also paid 
to help her son train to become a 
community health officer. “Without 
help none of this would have been 
possible,” she says.

“This experience has awakened my 
way of thinking about community 
development,” she says. “In addition 
to the farmers’ group and loans, CES 
organized adult literacy projects and 
latrines that have transformed our 
village. Surrounding communities 
admire us.” 

“I thank God for CES, World Renew, 
and donors for their intervention in 
our village. My hope for the future is 
to increase my palm oil business, that 
the lives of people in my village will 
continue to be improved, and that I 
will be able to see my son graduate!”

World Renew is changing the story 
for families like Yandie’s in nearly 20 
countries around the world, building 
up communities so they can sustain 
themselves, and breaking the chains 
of injustice and poverty. We are watch-
ing families free themselves from 
hunger and then accomplish so much 
more. For Yandie, she found her voice, 
recognizes her inherent value in Christ 
and sees renewed hope for the future.  

But there are still over 1 billion 
people who will not have enough to eat 
today. Like Yandie it may mean a small 
bowl of rice for the day, or perhaps 
nothing at all. An end to poverty starts 
with food for every table. And food for 
every table starts with you. You can 
Free a Family® from hunger for $27/
month or give $324 to Free a Family™ 
from hunger today.  
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Several years ago the leader-
ship of Muskoka Bible 
Centre embarked on a jour-
ney to better understand our 

focus as a Kingdom ministry. We 
knew that “family” had always been 
at the root of our mission, but we 
wanted to know more specifically 
what needs and opportunities exist-
ed in family ministry. We undertook 
a one-year research project that 
included interviews with pastors, 
MBC guests and various other 
agencies that focused on family 
ministry. We also reviewed any 
significant social trends (and accom-
panying research) that were having 
an impact on the family experience. 
Some common themes emerged.

• An epidemic of loneliness among 
society, especially among young 
people and the elderly.

• A sense of urgency and some 
helplessness among pastors as 
they see families hurting.

• Documented concern about the 
percentage of youth abandoning 
faith. 

Our research identified the critical 
importance of faith transference 
from one generation to another, 
with a sense that this must become 
of increasing importance to the 
Church. Not only is this a biblical 
mandate (Psalm 78), but given the 
aggressive secularization of our 

society, the transfer of a proper 
knowledge of God and the gospel to 
the next generation will take strate-
gic wisdom, understanding and 
some very intentional effort. We also 
discovered that research on how 
parents are forming biblical faith in 
their children in Canada was almost 
nonexistent. 

Given the lack of research availa-
ble, we approached the Evangelical 
Fellowship of Canada 
(EFC) with the question 
of conducting a survey 
around faith formation 
in Canadian families. 

The result was the 
creation of a Canada- 
wide partnership that 
launched what we now call the 
Parenting Faith research project.  
It was a great experience to work 
with so many ministry agencies to 
better understand how we can 
support parents in transferring faith 
to the next generation. Our ministry 
team is now beginning to unpack 
the results of the research and the 
practical applications we can incor-
porate into our various experiences 
for families at MBC. 

At MBC we have a vision to be 
an indispensable resource to the 
Church in growing resilient, 

biblically rooted families. We 
believe the Church’s ability to 
reflect the glory and redemptive 
story of God through the testimony 
of resilient families is perhaps our 
greatest gospel witness to a hurting 
generation.

We invite you to join us in press-
ing toward this vision. We are eager 
to welcome you as a guest to one or 
more of our many experiences. To 

get a taste of the oppor-
tunities and resources  
available, check out 
MuskokaBible.com.  
We also have some very 
specific opportunities to 
invest financially with 
us in ministering to 

families and youth who often find 
themselves marginalized. More 
information can be found at 
MuskokaBibleFoundation.com. 
And above all, join us in praying for 
the parents in Canada who profess a 
biblical faith and are seeking to 
fulfill the mandate of faithfully 

raising the next 
generation of Christ 
followers.

Resilient 
families
By John Friesen

MBC plans to use 
the results of the 
Parenting Faith 
research project 
to help guide 
future ministries.

John Friesen is CEO of 
Muskoka Bible Centre / 
Muskoka Bible Foundation.

A D V E R T I S E M E N T

MuskokaBible.com
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This sponsored content will clearly tell your story.

Extra easy: If you don’t have prepared text, we can hire a professional writer to interview 
you and your team, and then draft some text for you to approve. We can also hire a 
photographer for you if needed. 

The fine print: Faith Today reserves the right to edit text for grammar and length and to 
propose changes to supplied pictures – all to ensure that your message is coming across 
loud and clear. Our editors will propose any alterations in writing for your approval.

We would be very excited to work together with your organization to produce an 
exceptional quality page of sponsored content that you would be very proud of.  
Please call me to further discuss how we can make this happen.

A full-page, colour “sponsored content” ad in Faith Today is $1,985

We trust that you’ll see the value in this offer and give it serious consideration. If you would 
like to further discuss this opportunity, please call: 

To discuss these opportunities, please contact: 
Sammy Kyereme, Advertising Manager
ads@faithtoday.ca | Tel: 613-233-9868 ext. 225
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DVERTISING 	 SPACE	 MATERIAL 	 DELIVERY
FEATURES	 RESERVATION	 DEADLINE	 DATE

EDUCATION	 NOV. 22	 NOV. 29	 FIRST WEEK
			   OF JANUARY

CAMPING	 JAN. 17	 JAN. 24	 FIRST WEEK
			   OF MARCH

EDUCATION	 MAR. 21	 MAR. 28	 FIRST WEEK
			   OF MAY

	 MAY 23	 MAY 30	 FIRST WEEK
			   OF JULY

EDUCATION	 JULY 25	 AUG. 1	 FIRST WEEK
			   OF SEPTEMBER

MINISTRY/	 SEPT. 19	 SEPT. 26	 FIRST WEEK
MISSIONS			   OF NOVEMBER

UPCOMING FAITH 
TODAY ISSUES

September/October

January/February

May/June 

November/December

March/April

July/August

mailto:ads%40faithtoday.ca?subject=


New! 
Affordable 
digital-only 

options

Regular  
digital ads
210 x 210 px

Articles 
featured and 
sponsored
•	 Photo  

250 x 131 px
•	 Headline text 

10 words max
•	 Intro text  

25 words max

Digital-only sponsored content

Take advantage of the extra flexibility of our 
website and email newsletters.

Use digital-only sponsored content to further 
strengthen your in-magazine advertising – or 
as a stand-alone, digital-only campaign.

Deliver your message inside our valued 
twice-a-month email newsletters reaching 
9,500 inboxes per issue. Include video, 
audio and live hyperlinks on your sponsored 
content webpage at FaithToday.ca.

What it looks like: At FaithToday.ca all articles 
are tagged with labels such as Blog Post, 
Features and Books + Culture. We have 
now added a Sponsored Content tag to 
make room for paid placement. That means 
your text, image, hyperlinks and optional 
audio/video content will appear as a long-
term, searchable webpage on our website 
alongside all the valued editorial content that 
draws 9,500 unique visitors per issue.

Your Sponsored Content webpage will 
have a simple shareable link such as 
FaithToday.ca/AdvertiserCampaign and 
also be supported by a photo and text in 
one month’s worth of email newsletters (two 
issues). See graphic for details.

A sponsored content webpage with 
links from two e-newsletters is $850.

Note: We have limited slots for sponsored 
content in e-newsletters and reserve the right to 
refuse or postpone based on space availability.

http://FaithToday.ca
http://FaithToday.ca

